
2018 LOCAL CONTENT AND SERVICE 
REPORT TO THE COMMUNITY

Milwaukee PBS marked 61 years on the air in 2018. Since 
1957, Milwaukee PBS has served as a public service out-
reach initiative of the Milwaukee Area Technical College. 
WMVS/WMVT-TV, also known as Channels 10 & 36, serve 
southeastern Wisconsin and northern Illinois with quality, 
non-commercial programming that educates, informs, 
and entertains.

WMVS (Channel 10.1) is the primary outlet for 
both local and national PBS programming. 
WMVT (Channel 36.1) provides more vocational 
as well as a news and public-affairs programs. 
WMVS and WMVT offer high-definition and four 
unique standard-definition digital television 
services that range from nationally packaged 
public afpublic affairs programs; how-to and self-help 
programs; arts and culture programming; a 
dedicated children’s channel; and locally originated 
weather and traffic.

Milwaukee PBS is a valuable part of 
Southeastern Wisconsin.



WMVS Channel 10     WMVT Channel 36
10.1 Milwaukee PBS 10            36.1 Milwaukee PBS 36
10.2 Milwaukee PBS Create        36.2 Milwaukee PBS World
10.3 Milwaukee PBS Kids          36.3 Milwaukee PBS Weather & Traffic

All of these channels are carried on Time Warner/Spectrum Cable, the most-used provider 
in our region, throughout southeastern Wisconsin. Some of these channels are carried on 
other regional cable and telephone systems, including Charter Cable and AT&T 
         U-verse in Wisconsin, Comcast in northern Illinois, and DirecTV and 
            Dish Network on satellite. 

               In 2018, Milwaukee was the 36th largest Nielsen market in the 
                                country with 868,500 television households in the 10-county       
                market area. Among its various distinct services, Milwaukee PBS    
                served nearly 578,000 households during an average month*. 
                Milwaukee PBS is consistently among the top ten viewed PBS 
                stations in the country.  *(Audience data from Nielsen Media 
                Research; TracMedia estimates 1.57 persons per household in 
               the Milwaukee market.)

                          Award-winning production efforts continue to be responsive to the 
           community with our locally produced series programs: 10thirtysix™, 
         ¡Adelante!, Around the Corner with John McGivern™, Black Nouveau, 
International Focus, Outdoor Wisconsin, and The Arts Page. Local specials and limited 
series that have aired include: Next Avenue Community Conversations and 
Cook.Plate.Dine.™.  Local programs that are nationally distributed for 
use on PBS stations across the country include: Outdoor Wisconsin, 
HHealthful Indian Flavors with Alamelu, and Tracks Ahead. Local 
production efforts also include on-air membership drives; the 
Great TV Auction, which celebrated its 50th anniversary in 2018: 
an on-air and online holiday auction; a well-attended appraisal 
fair; and weekly underwriting and special-event spot production 
in support of a variety of fundraising efforts.
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Milwaukee PBS has been a part of the local community for over 61 years. 

Our name, Milwaukee PBS, communicates that Milwaukee comes first. Our name emphasizes that we are a 
responsive, locally governed community resource whose primary goal is to serve the needs of viewers in the area 
with locally produced television series and specials, online content, and engaging community events that focus on 
issues that impact us all. It’s part of our mission and our passion. Our hope is that the stories we tell on our local 

programs help us to get to know each other better.  

OOur name also signifies that Milwaukee PBS is the region's primary broadcaster of programming from PBS, which 
has been rated first in public trust among nationally known institutions for 15 consecutive years.

MilMilwaukee PBS is southeastern Wisconsin's premier non-commercial media organization that offers entertaining, 
inspiring, and informative local programming. Milwaukee PBS consists of two high-definition television stations, 
WMVS and WMVT, and four additional digital television services. The stations are the area's only over-the-air 
source for PBS and other national public television programs, and also offer a diverse schedule of their own 

award-winning local series and specials. The stations serve over 500,000 households during an average month 
throughout southeastern Wisconsin and northern Illinois. Milwaukee PBS is a viewer-supported service of 

Milwaukee Area Technical College. 
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